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Predvidanie

NAROCNOST

V pripade kazdej spoluprdce je potrebné urcit jasny postup. Kam ideme a ako sa tam chceme dostat.
V DASE na tento Gcel pouzivame Gartnerov model analytickej vyspelosti. Viac sa o nom docitate_ v
tomto nasom ¢ldnku a vo videu.

Napriek tomu, Ze sme analyticki a technologicki maniaci v nasich srdiach, verime tomu, Ze analytika
ma byt o (nepriamej) ndvratnosti investicii. Preto odoldvame nasemu nutkaniu implementovat
najnovsie technoldgie a inovacie len pre to, aby sa to spravilo. Namiesto toho sa ststredujeme na
dosahovanie redlnych vysledkov.

Na zaciatku je nevyhnutnd préca na prvych fdzach venuijdcich sa spétnej vazbe, aby sme sa neskor
mohli zamerat na predvidanie a vyuzivanie ddtf v budicnosti.


https://dase-analytics.com/blog/data-driven-marketing-a-analyticka-vyspelost-na-akej-urovni-je-vasa-firma/
https://dase-analytics.com/blog/data-driven-marketing-a-analyticka-vyspelost-na-akej-urovni-je-vasa-firma/
https://www.youtube.com/watch?v=dW5GAiFK_pc

Na$ slogan znie “We help you to make data-driven business decisions.” Chceme robit efektivne a
prindsat klientovi skutocnd hodnotu v podobe redlnych biznis vysledkov. Na to v§ak potrebujete mat
aj rediny vplyv na biznis a rozhodovania klienta. Na dosiahnutie tohto ciela len zbieranie a
vyhodnocovanie dat nestaci. Vysledky analyz je potrebné premenit na akciu. Toto nds odlisuje od
inych firiem, ktoré rieSia analytiku:

Redlne vysledky > Technicka dokonalost

Milujeme predstavu, Ze st vase ddta 100% sprdvne. Praca na stovkdach klientoy, ktori boli na réznych
stupnioch analytickej vyspelosti, nds véak naudila, Ze ni¢ ako dokonalé data neexistuje. Data by mali
byt postaduijlice pre zlepsenie biznisovych rozhodnuti.

Ak sa nieco da automatizovat, malo by sa to automatizovat

Snazime sa vyhnit opakujdcim sa Gkonom za kazdu cenu. Preto je automatizovany reporting jednym
z hlavnych cielov v drodnych fdzach spoluprdce.

Vzdeldvanie nasich klientov nie je pre nds hrozba, ale prilezitost

Ak sa ndm podari posundt klienta na vyssi stupen analytickej vyspelosti, znamend to pre nds
prilezitost robit na pokrocilych a zaujimavejsich projektoch. Vzdeldvanie nasho klienta je pre nds
kl'dcom k Uspesnej kontinudlnej spoluprdci.



Universal Analytics bol po dlhé roky pre drvivi véésinu majitelov webov primdarnym (a ¢astokrdt aj
jedinym) analytickym ndstrojom. S ukoncenim podpory Universal Analytics nastdva otdzka, ako tieto
cenné ddta archivovat. Vsetky vlastnictva v sluzbe Universal Analytics totizto budu k 31. decembru
2023 bez ndhrady vymazané.

V DASE si toto riziko plne uvedomujeme, a tak sme poctivo pristipili k vyvoju systému na zdlohu dat.
Nase riesenie, ktoré opisujeme v tomto dokumente, je idedlne pre vsetkych, ktori chcu riesit zdlohu
dat z Universal Analytics komplexne a najmé bez potreby zapdjat viastnych ddtovych inZinieroy,
webovych analytikov, ¢i developersky tim.

Preco si vybrat' na zdlohu dét z Universal Analytics prave DASE:

Siroky rozsah zalohovanych dat (viac ako 100 dimenzii a metrik)

dennd granularita zdlohovanych dat

volitelny rozsah dat, kombindcia dimenzii a metrik

minimdlne zapojenie klienta (len 30 mindtovy call na zaciatku projektu)

zdloha ddat na cloude (BigQuery) s nizkymi ndkladmi za uloZenie dat

bez zasahu analytikov, ¢i developerov zo strany klienta

moznost vytvorenie interaktivneho dashboardu v Google Looker Studiu za doplatok
spracovanie zdlohy ddt uz do 3 tyzdnov od objednania

ev v

Cena za zélohu dét z Universal Analytics do BigQuery je 500 € bez DPH za jedno UA
zobrazenie.

Nutnou podmienkou pre zdlohu ddt z Universal Analytics je dostupnost sluzby BigQuery. So zdlohou
dat v BigQuery mézu suvisiet dalsie poplatky.



ROZSAH DAT

V nasledujticej kapitole uvddzame standardny rozsah zdlohovanych dét vhodny pre vacsinu webov a
e-shopov. Rozsah ddt, ¢i kombindcia dimenzii a metrik sa méze upravit podla poziadaviek klienta. Pri
rozsiahlych zmendch v struktire zdlohovanych ddt si vyhradzujeme prdvo navysit cenu za zélohu dat
podla casovej ndro¢nosti spracovania zdlohy.

Tabulka 1: Events

Ndzov Dimenzia / metrika Popis

date dimenzia The date of the session formatted as YYYYMMDD

view_id dimenzia User profile or ID

view_name dimenzia Name of the view

event_category dimenzia Event category

evenf_action dimenzia Event action

event_label dimenzia Event label

users metrika Total number of users

sessions metrika Total number of sessions

pageviews metrika The total number of pageviews for the property

total_events metrika The total number of events for the profile, across
all categories

unique_events metrika The number of unique events. Events in different
sessions are counted as separate events

event_value metrika Total value of events for the profile

sessions_with_event metrika The total number of sessions with events
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Tabulka 2: Pages

NdGzov Dimenzia / metrika Popis

date dimenzia The date of the session formatted as YYYYMMDD

view_id dimenzia User profile or ID

view_name dimenzia Name of the view

landing_page_path dimenzia The first page in users' sessions, or the landing
page

exit_page_path dimenzia The last page or exit page in users' sessions

previous_page_path dimenzia A page visited before another page on the same
property, typically used with the pagePath
dimension

page_path dimenzia A page on the website specified by path and/or

query parameters. Use this with hostname to get
the page's full URL

page_title dimenzia The page's title. Multiple pages might have the
same page title

bounces metrika The total number of single page (or single
interaction hit) sessions for the property

entrances metrika The number of entrances to the property
measured as the first pageview in a session,
typically used with landingPagePath

exits metrika The number of exits from the property

page_value metrika The average value of this page or set of pages,
which is equal to (ga:transactionRevenue +
ga:goalValueAll) / ga:uniquePageviews

pageviews metrika The total number of pageviews for the property
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unique_pageviews metrika Unique Pageviews is the number of sessions
during which the specified page was viewed af
least once. A unique pageview is counted for
each page URL + page title combination

time_on_page metrika Time (in seconds) users spent on a particular
page, calculated by subtracting the initial view
time for a particular page from the initial view
time for a subsequent page. This metric does not
apply to exit pages of the property

Tabulka 3: Traffic

Dimenzia / metrika

date dimenzia The date of the session formatted as YYYYMMDD
view_id dimenzia User profile or ID

view_name dimenzia Name of the view

channel_grouping dimenzia The Channel Group associated with an end user's

session for this View (defined by the View's
Channel Groupings)

source dimenzia The source of referrals. For manual campaign
tracking, it is the value of the utm_source
campaign tracking parameter. For AdWords
autotagging, it is google. If you use neither, it is
the domain of the source (e.g., document.referrer)
referring the users. It may also contain a port
address. If users arrived without a referrer, its
value is (direct).

medium dimenzia The type of referrals. For manual campaign
tracking, it is the value of the utm_medium
campaign tracking parameter. For Google Ads




autotagging, it is cpc. If users came from a
search engine detected by Google Analytics, it is
organic. If the referrer is not a search engine, it is
referral. If users came directly to the property and
document.referrer is empty, its value is (none).

campaign

dimenzia

For manual campaign tracking, it is the value of
the utm_campaign campaign tracking parameter.
For AdWords autotagging, it is the name(s) of the
online ad campaign(s) you use for the property. If
you use neither, its value is (not set).

ad_content

dimenzia

For manual campaign tracking, it is the value of
the utm_content campaign tracking parameter.
For AdWords autotagging, it is the first line of the
text for the online Ad campaign. If you use mad
libs for the AdWords content, it contains the
keywords you provided for the mad libs keyword
match. If you use none of the above, its value is
(not set).

keyword

dimenzia

For manual campaign tracking, it is the value of
the utm_term campaign tracking parameter. For
Google Ads traffic, it contains the best matching
targeting criteria. For the display network, where
multiple targeting criteria could have caused the
ad fo show up, it returns the best matching
targeting criteria as selected by Ads. This could
be display_keyword, site placement,
boomuserlist, user_interest, age, or gender.
Otherwise, its value is (not set).

full_referrer

dimenzia

The full referring URL including the hostname and
path

landing_page_path

dimenzia

The first page in users' sessions, or the landing
page

users

metrika

Total number of users

new_users

metrika

Total number of new users




sessions metrika Total number of sessions

bounces metrika The total number of single page (or single
interaction hit) sessions for the property

pageviews metrika The total number of pageviews for the property

session_duration metrika Total duration (in seconds) of users' sessions

goal_starts_alll metrika Total number of times users started a goal in any
session

goal_completions_all | metrika Total number of times users completed a goal in
any session

goal_value_all metrika Total numeric value for all goals completed in any
session

transaction_revenue metrika The total sale revenue (excluding shipping and
tax) of the transaction

fransactions metrika The total number of transactions

fransaction_tax metrika Derived tax for the transaction

transaction_shipping | metrika Derived shipping cost for the tfransaction

ad_impressions metrika Total number of campaign impressions

ad_clicks metrika Total number of times users have clicked on an
ad fo reach the property

goal_01_completions | metrika (20x) Total number of completions for Goal 1-20 (20

goal_02_completions
goal_03_completions
goal_04_completions
goal_05_completions
goal_06_completions
goal_07_completions
goal_08_completions
goal_09_completions
goal_10_completions
goal_11_completions

different metrics, each for single goal)
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goal_12_completions
goal_13_completions
goal_14_completions
goal_15_completions
goal_16_completions
goal_17_completions
goal_18_completions
goal_19_completions
goal_20_completions

goal_01_value
goal_02_value
goal_03_value
goal_04_value
goal_05_value
goal_06_value
goal_07_value
goal_08_value
goal_09_value
goal_10_value
goal_1_value

goal_12_value
goal_13_value
goal_14_value
goal_15_value
goal_16_value
goal_17_value

goal_18_value
goal_19_value
goal_20_value

metrika (20x)

Total numeric value for Goal 1-20 completions (20
different metrics, each for single goal)
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Tabulka 4: Paid Traffic

NGzov Dimenzia / metrika  Popis

date dimenzia The date of the session formatted as YYYYMMDD

view_id dimenzia User profile or ID

view_name dimenzia Name of the view

adwords_campaign_id | dimenzia AdWords API Campaign.id

adwords_ad_group_id dimenzia AdWords API AdGroup.id

adwords_creative_id dimenzia AdWords API Ad.id

campaign dimenzia For manual campaign tracking, it is the value of
the utm_campaign campaign tracking parameter.
For AdWords autotagging, it is the namel(s) of the
online ad campaign(s) you use for the property. If
you use neither, its value is (not set).

ad_content dimenzia For manual campaign tracking, it is the value of
the utm_content campaign tracking parameter.
For AdWords autotagging, it is the first line of the
text for the online Ad campaign. If you use mad
libs for the AdWords content, it contains the
keywords you provided for the mad libs keyword
match. If you use none of the above, its value is
(nof set).

ad_group dimenzia The name of the AdWords ad group

ad_matched_query dimenzia The search query that triggered impressions

ad_match_type dimenzia The match type (Phrase, Exact, Broad, etc.)

applied for users' search term. Ads on the content
network are identified as 'Content network'. For
details, see
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https://support.google.com/adwords/answer/247
2708?hl=en.

users metrika Total number of users

new_users metrika Total number of new users

sessions metrika Total number of sessions

bounces metrika The total number of single page (or single
interaction hit) sessions for the property

pageviews metrika The total number of pageviews for the property

session_duration metrika Total duration (in seconds) of users' sessions

goal_starts_all metrika Total number of fimes users started a goal in any
session

goal_completions_all metrika Total number of times users completed a goal in
any session

goal_value_all metrika Total numeric value for all goals completed in any
session

fransaction_revenue metrika The total sale revenue (excluding shipping and
tax) of the transaction

transactions metrika The total number of transactions

transaction_tax metrika Derived tax for the tfransaction

transaction_shipping metrika Derived shipping cost for the transaction

ad_impressions metrika Total number of campaign impressions

ad_clicks metrika Total number of times users have clicked on an
ad fo reach the property

goal_01_completions metrika (20x) Total number of completions for Goal 1-20 (20

goal_02_completions
goal_03_completions
goal_04_completions

different metrics, each for single goal)
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goal_05_completions
goal_06_completions
goal_07_completions
goal_08_completions
goal_09_completions
goal_10_completions
goal_11_completions

goal_12_completions
goal_13_completions
goal_14_completions
goal_15_completions
goal_16_completions
goal_17_completions

goal_18_completions
goal_19_completions
goal_20_completions

goal_01_value
goal_02_value
goal_03_value
goal_04_value
goal_05_value
goal_06_value
goal_07_value
goal_08_value
goal_09_value
goal_10_value
goal_11_value

goal_12_value
goal_13_value
goal_14_value
goal_15_value
goal_16_value
goal_17_value

goal_18_value
goal_19_value
goal_20_value

metrika (20x)

Total numeric value for Goal 1-20 completions (20
different metrics, each for single goal)




Tabulka 5: Users

NGzov Dimenzia / metrika  Popis

date dimenzia The date of the session formatted as YYYYMMDD

view_id dimenzia User profile or ID

view_name dimenzia Name of the view

continent dimenzia Users' continent, derived from users' IP
addresses or Geographical IDs

country dimenzia Users' country, derived from their IP addresses or
Geographical IDs

region dimenzia Users' region, derived from their IP addresses or
Geographical IDs. In U.S., a region is a state, New
York, for example

city dimenzia Users' city, derived from their IP addresses or
Geographical IDs

language dimenzia The language, in ISO-639 code format (e.g.,
en-gb for British English), provided by the HTTP
Request for the browser

session_count dimenzia The session index for a user. Each session from a
unique user will get its own incremental index
starting from 1 for the first session. Subsequent
sessions do not change previous session indices.
For example, if a user has 4 sessions to the
website, session_count for that user will have 4
distinct values of 1" through '4'

users metrika Total number of users

new_users metrika Total number of new users

sessions metrika Total number of sessions
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bounces metrika The total number of single page (or single
interaction hit) sessions for the property

pageviews metrika The total number of pageviews for the property

session_duration metrika Total duration (in seconds) of users' sessions

goal_starts_all metrika Total number of times users started a goal in any
session

goal_completions_all metrika Total number of times users completed a goal in
any session

goal_value_all metrika Total numeric value for all goals completed in any
session

time_on_page metrika Time (in seconds) users spent on a particular
page, calculated by subtracting the initial view
time for a particular page from the initial view
time for a subsequent page. This metric does not
apply fo exit pages of the property

transaction_revenue metrika The total sale revenue (excluding shipping and
tax) of the transaction

transactions metrika The total number of transactions

fransaction_tax metrika Derived tax for the fransaction

transaction_shipping metrika Derived shipping cost for the tfransaction

goal_01_completions metrika (20x) Total number of completions for Goal 1-20 (20

goal_02_completions
goal_03_completions
goal_04_completions
goal_05_completions
goal_06_completions
goal_07_completions
goal_08_completions
goal_09_completions
goal_10_completions
goal_11_completions

different metrics, each for single goal)




goal_12_completions
goal_13_completions
goal_14_completions
goal_15_completions
goal_16_completions
goal_17_completions
goal_18_completions
goal_19_completions
goal_20_completions

goal_01_value
goal_02_value
goal_03_value
goal_04_value
goal_05_value
goal_06_value
goal_07_value
goal_08_value
goal_09_value
goal_10_value
goal_1_value

goal_12_value
goal_13_value
goal_14_value
goal_15_value
goal_16_value
goal_17_value

goal_18_value
goal_19_value
goal_20_value

metrika (20x)

Total numeric value for Goal 1-20 completions (20
different metrics, each for single goal)
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Tabulka 6: Transactions

Nazov Dimenzia / metrika  Popis

date dimenzia The date of the session formatted as YYYYMMDD
view_id dimenzia User profile or ID

view_name dimenzia Name of the view

transaction_id dimenzia The transaction ID, supplied by the ecommerce

tracking method, for the purchase in the
shopping cart

fransaction_revenue metrika The total sale revenue (excluding shipping and
tax) of the transaction

transactions metrika The total number of transactions

transaction_tax metrika Derived tax for the tfransaction

transaction_shipping metrika Derived shipping cost for the transaction

product_quantity metrika Total number of items purchased. For example, if
users purchase 2 frisbees and 5 tennis balls, this
will be 7

Tabulka 7 Products

Ndézov Dimenzia / metrika  Popis

date dimenzia The date of the session formatted as YYYYMMDD
view_id dimenzia User profile or ID

view_name dimenzia Name of the view
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product_sku dimenzia The product SKU, defined in the ecommerce
tracking application, for purchased items
product_name dimenzia The product name, supplied by the ecommerce
tracking application, for purchased items
product_category_hiera | dimenzia The hierarchical category in which the product is
rchy classified (Enhanced Ecommerce)
product_brand dimenzia The brand name under which the product is sold
(Enhanced Ecommerce)
product_variant dimenzia The specific variation of a product, e.g., XS, S, M,
L for size; or Red, Blue, Green, Black for color
(Enhanced Ecommerce)
currency_code dimenzia The local currency code (based on ISO 4217
standard) of the transaction
product_detail_views metrika Number of times users viewed the product-detail
page (Enhanced Ecommerce)
product_adds_to_cart metrika Number of times the product was added to the
shopping cart (Enhanced Ecommerce)
product_checkouts metrika Number of times the product was included in the
check-out process (Enhanced Ecommerce)
product_quantity metrika Total number of items purchased. For example, if
users purchase 2 frisbees and 5 tennis balls, this
will be 7
unique_purchases metrika The number of product sets purchased. For
example, if users purchase 2 frisbees and 5
tennis balls from the site, this will be 2
product_revenue metrika The total revenue from purchased product items




Tabulka 8: Technology

Ndazov Dimenzia / metrika Popis

date dimenzia The date of the session formatted as YYYYMMDD

view_id dimenzia User profile or ID

view_name dimenzia Name of the view

browser dimenzia The name of users' browsers, for example,
Internet Explorer or Firefox

browser_version dimenzia The version of users' browsers, for example,
2.0.0.14

hostname dimenzia The hostname from which the tracking request
was made

device_category dimenzia The type of device: desktop, tablet, or mobile

operating_system dimenzia Users' operating system, for example, Windows,
Linux, Macintosh, or iOS

operating_system_ver | dimenzia The version of users' operating system, i.e., XP for

sion Windows, PPC for Macintosh

screen_resolution dimenzia Resolution of users' screens, for example,
1024x738

users metrika Total number of users

new_users metrika Total number of new users

sessions metrika Total number of sessions

bounces metrika The total number of single page (or single

interaction hit) sessions for the property
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pageviews metrika The total number of pageviews for the property

session_duration metrika Total duration (in seconds) of users' sessions

goal_starts_alll metrika Total number of fimes users started a goal in any
session

goal_completions_all | metrika Total number of tfimes users completed a goal in
any session

goal_value_all metrika Total numeric value for all goals completed in any
session

transaction_revenue metrika The total sale revenue (excluding shipping and
tax) of the transaction

fransactions metrika The total number of transactions

transaction_tax metrika Derived tax for the tfransaction

transaction_shipping | metrika Derived shipping cost for the tfransaction

goal_01_completions | metrika (20x) Total number of completions for Goal 1-20 (20

goal_02_completions
goal_03_completions
goal_04_completions
goal_05_completions
goal_06_completions
goal_07_completions
goal_08_completions
goal_09_completions
goal_10_completions
goal_11_completions

goal_12_completions
goal_13_completions
goal_14_completions
goal_15_completions
goal_16_completions
goal_17_completions

goal_18_completions
goal_19_completions
goal_20_completions

different metrics, each for single goal)
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goal_01_value metrika (20x) Total numeric value for Goal 1-20 completions (20
goal_02_value different metrics, each for single goal)
goal_03_value
goal_04_value
goal_05_value
goal_06_value
goal_07_value
goal_08_value
goal_09_value
goal_10_value
goal_1_value
goal_12_value
goal_13_value
goal_14_value
goal_15_value
goal_16_value
goal_17_value
goal_18_value
goal_19_value
goal_20_value

Tabulka 9: Custom dimensions & metrics

Ndézov Dimenzia / metrika Popis

date dimenzia The date of the session formatted as YYYYMMDD
view_id dimenzia User profile or ID

view_name dimenzia Name of the view

?2?? dimenzia Relevant dimensions based on clients setup

??? metrika Relevant metrics based on clients setup
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LOOKER STUDIO DASHBOARD

Volitelnym, ale odpordcanym doplnkom k zdlohe ddt je interaktivny dashboard v Google Looker
Studiu. Tento rozsiahly dashboard je ¢leneny do 9 sekcii podla Struktdry dat v BigQuery a celkovo
obsahuje 19 az 22 podstranok pri maximdlnom pocte troch podstrdnok pre report viastnych dimenzii
a metrik. V pripade zdujmu o dodatoéné prehlady je mozné report za doplatok rozsirit. Pri pouzivani
reportu mézu vzniknit dodatocné ndklady za spracovanie dat v BigQuery

’ ) °
TRAFFIC .

BY DEFAULT
CHANNEL GROUPING

channel_grouping - 1 Jan 202331 Jan 2023

NNEL GROUPING users
s 1,924

Grand otal 1920 1em seex 200 W onx oz sao 1456 147315 €

@ Paid Search
@ organic search
o

Cena za vytvorenie dashboardu je 199 € bez DPH za jedno UA zobrazenie.




AKO PRACUIJEME

V spoluprdci s klienfom hfaddme partnersky vztah. V ramci neho verime, Ze spolocne ndjdete tie
pravé rieSenia pre vas. Merania nenastavujeme len tak “od ruky”. Vzdy im predchédza diskusia
s klientom, aby sme pochopili vas biznis a vedeli sme navrhndt zmysluplné riedenia.

Mozete sa na nds kedykol'vek obratit. Sme tu pre vds, aby sme pomohli rozvijat' vas biznis.

Viac informdcii o nds ziskate na nasom webe.



https://www.dase-analytics.com/sk/

TOTO SUNASEHODNOTY )

DATA-DRIVEN

V DIGITALNOM SVETE VIEME ODMERAT (TAKMER)
VSETKO. NAPRIEK TOMU SA PODLA CISEL RIADI
LEN MALOKTO. NAM SPRAVNE DATA A SKUSENOSTI
POMAHA]U ROBIT VSETKY NASE ANALYTICKE
ROZHODNUTIA.




V pripade otdzok ma nevdhajte kontaktovat
Tesime sa na spolupracu :)
Julia, DASE

Jualia Michdlekova,
michalekova@dase.sk

DASE sro
Mlynské nivy 7816/16,
82109, Bratislava,
Slovakia



mailto:michalekova@dase.sk
https://www.dase-analytics.com/sk/

